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Dear Valued Partners,

As we stepped into 2025, we took a moment to reflect on the milestones of the
past year, filled with much gratitude. 2024 was a year of growth and progress
for ISCA, made possible by the unwavering support of our members and
partners.

Our community grew to over 39,000 members, with a strong renewal rate of
98.3%. Through 165 events and over 121,000 services delivered, we maintained
a 94% satisfaction rate—an achievement that undoubtedly reflects the trust
and engagement of our members. ISCA House has become an increasingly
popular space to gather, with lounge visits doubling to 37,000 from 2023.

The SCAQ programme saw remarkable progress, with a 76% increase in
candidates and an expanded network of Accredited Training Organisations.
Our ISCA Academy team also made significant strides, growing its revenue by
16% while strengthening our capability to deliver high-quality training for the _
accountancy profession and business community.

These achievements are not ours alone—they are a testament to the invaluable
partnerships that drive us forward. ISCA remains committed to fostering
collaboration, creating meaningful engagement opportunities, and delivering

by greater value in the year ahead.

Looking ahead, 2025 presents new opportunities to innovate, expand
internationally, and elevate ISCA’s impact. We invite you to join us in shaping
the future—together!

Sincerely,
Fann Kor, FCA (Singapore)
CEO
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. WHO ARE OUR MEMBERS

i ORGANISATION TYPE
AGE GROUP e »

Listed Co 10%

Corvone frme - 12
Qervices Firme 12%
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N
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::;l())l;c Sector/ 6%

Academia w 2%

v O wes ~ [T
<% -4 ¥-50 51-60 >60 Others 8%

TOP 10 INDUSTRIES

DECISION MAKERS

' ~1100
in Accounting Firm
C-Suit re

TOTAL MEMBERS

Audit, Accounting & Advisory
Banking
Commerce & Trading
Finance & Ingurance
Government
Healthcare
Manufacturing
Real Estate
Retail & Consumer Goods
Technology




Generate targeted
leads for buginesses

Engage and connect with
key stakeholders from
ISCA networks

Market Senging to
understand the needs
of prospective
customers

Showcage your
Thought Leaderghip
and expertise

Brand Amplification
though targeted
platforms




LEAD GENERATION S~/
CUSTOMER RETENTION /

ISCA Conference

The must-attend annual flagship conference for all accounting and business
professionals. This conference provides delegates with technical updates and
business outlooks while showcasing the latest trends by exhibitors.

2024 Attendee Profile

Day 1 40% Overgeag Attendees -
1,000 ~ Public Sect =¥
' & ~ ublic Sector *
=4 oS0 — o
rivate Sector
Day 2 /, i€ .-

800 Total:

1,800 Delegates \
A I~ 0%

\ Profeccional Services
/

30% ‘
Decision Makers \AS=S <>’ ~“o >oo.000

50% Decigion

90°% Influencers Exhibitors Landing Page Views
Professionals
Conference Tickets x 5 3
Main Track Speaking Slot (Technical topics only) * 15
Sub-Track Speaking Slot (Choice of Taxation or 10

Technology topics) *

Photobooth Customisation 6
(Includes logo branding on photos)

Customised Phone Charging Station 4
(Includes logo feature on charging station)

Subject to availability

Speok at this conference to showcase your thought leadership at the

why Attend as a participant to stay updated and network with industry peers!
ionals!
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AccountanCity - Accountancy Sector Career Fair

Connect with job seekers and students to recruit top talents, showcase your
organisation’s culture and inspire future generations!

2024 Attendee Profile

> 1,000 participants

40%
e ~$0 >2M ~8,000

Professionals
95% ¥\

Universities

kYA /

Tertiary

Impressions on
Exhibiters Digital Campaign

Landing Page Views

10%
Others

Overseas Vigitors. i .
. Who i¢ thig for?

Professional Services Firms
Large Local Enterprises

*

12%
Secondary

Public Sector
Institutes of Higher Learning
Recruitment Companies

Exhibition Booth
Logo Placement on all Collaterals 5
Opportunity to Sponsor Goodie Bag

15-minute Speaking Slot
Opportunity to Sponsor Activity Stations

30-minute Speaking Slot
Opportunity to Sponsor F&B / Activity Stations

30-minute Speaking Slot

Opportunity to Sponsor F&B / Activity Stations

Pre-event Opt-in Matching

Private branded meeting room for private conversations *
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Customised Photobooth 4
(Includes logo branding on photos)

Customised Phone Charging Station 3
(Includes logo feature on charging station)

Subject to availability

Wh ? Be part of a Career Fair where fun and function meets.
*  Showcase the fun side of your company to your future employees!

g Peyie




EAD GENERATION S/
CUSTOMER RETENTION /

ISCA TechFair

Tech Solution Providers, look out! Showcase your software to finance professionals
of all sectors who are keen to learn about the latest technology.

Who i¢ thige for?

Exhibition Booth 5 Tech firms targeting:
Logo Placement on all Collaterals

* SMPs > 500 Decision Makers
15-minute Speaking Slot * SMEs from all industries

Opportunity to Sponsor F&B / Activity Stations 4 : IKJISI(I[C%O expected!

30-minute Speaking Slot

Opportunity to Sponsor F&B / Activity Stations

Pre-event Opt-in Business Matching

Private branded meeting room for private conversations *

Content will be curated and
5 differentiated for each
profile type!

Subject to availability

Next-Gen
Accountin

S

‘TIVE CORPORAT]

Curated to help decision-makers reduce choice anxiety,
1 join this tech fair to increase targeted leads!



Closed-Door Roundtable

Engage in a 2-way conversation with your target audience to understand their
needs, perform market sensing, and build a deeper relationship with them.

Expected Size Opt-in Rate Attendees Profile

Sponsor’s Choicel

10 1 15 50% 70% Who i¢ thigs for?

Decision maker Avg Highest e Tech Firms
e Service Providers

How will ISCA support?

Content curation
Invitation to specific target
Co-Branded Closed-door Roundtable with audience of choice * audience
Mention on ISCA LinkedIn End to end organisation of
event

* Costs of F&B to be borne by Sponsor

Wh ? Instead of a 1-way download of content, gain a deeper understanding
y J of your target audience through discussion while gaining a
\ / competitive advantage through insights gleaned.




ISCA Breakfast/ Lunch Talke

Share your content and thought
leadership to ISCA Members through Who i¢ thie for?
physical events over a 1.5-hour |

session including food and networking * Thought Leaders .
e Companies who prefer in-person

audience

Avg. Turnout Opt-in Rate

Entitlement for selection Crec!its
Required
ISCA Breakfast or Lunch Talk * 6
Post-event recap on CA Lab
CO'Branded Webinarg Co-Branded Webinar hosted by ISCA )

Choose to either share thought * Costs of F&B or Speaker to be borne by Sponsor
leadership or technology demos
virtually to the general audience

5 caseware

Avg. Turnout Opt-in Rate Alin Audit:
Transforming assurance
in a technology-enabled landscape
| B éa
ey © X \\V/e| Highest

i

= Navigating Change
Who is this for? _ Management in Finance
e Speakers based overseas Transformation Projects

e Tech firms doing demo
e Companies who prefer larger
audiences

V;‘ BLACKLINE



CA Lab

Showcase your thought
leadership with advertorials
on ISCA’s award-winning

editorial platform.

Webgsite Viewership

>400,000

yearly

Newgsletter

>20,000  §5%

subscribers open rates

ISCAccountify Boardflix

Showcase your thought Showcase your thought
leadership with videos on leadership with videos on
ISCA’s highest subcribed ISCA’s leadership and
e-learning platform. board e-learning platform.

]
1
1
>8,000 ~80,000 : ~800
subscribers landing page view : decision makers
. . . 1
Subscriber organigation type !
4% : ,,,,,, n
Public I — =
Accounting Firms | mr
93% / LLEg 1 .
MNCs 1 = 5
1
— % ’ EEPEDFLIX

5 t and fraining platform g
Board af Directarg (BODs) and :cnfu:Jr-a.I]::m

Public Sector
boardflix.sg

25% 18%
SMEs Others

Advertorial on CA Lab Written 4
Mention on CA Lab EDM e

Podcast on ISCA Spotify )

Mention on CA Lab EDM Audio 5
Content placement of 1-hour video on ISCAccountify Vid 3
Mention on ISCAccountify EDM 0

Content placement of 1-hour video on Boardflix Vid 3
Mention on Boardflix EDM 1aeo
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ISCA Charity Run

Run with purpose alongside 2,000+ participants and
support aspiring accounting students through
ISCA Cares.

2024 Attendee Profile Who should join?

. .

runners companies 5 79
youngest:  oldest

ISCA Games

Build the accounting fraternity to foster
camaraderie, unity and sportsmanship!

Forge new friendships or strengthen existing bonds
in games like basketball, floorball, soccer, volleyball
and many more!

15 Runners 1

30 Runners )

Social Media Mention

50 Runners

Social Media Mention 6

ISCA Run Logo on Photowall

120 Runners

Social Media Mention

Logo on Photowall & Race Arch 14

Dedicated Bag Deposit & Collection

Race Booth

Opportunity to Sponsor Activity Stations

< 50 Players 2
ISCA Games | 50 - 100 Players 4

>100 Players 10

2024 Attendee Profile

270 15

teams firms
2400 28
b|ogers games

why ?

Build your company’s internal
camaraderie and showcase your
company’s branding proudly with
your corporate shirt!
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ISCA Charity Dinner
An evening of camaraderie and generosity, supporting aspiring accounting talents
through ISCA Cares.

Who i¢ this for?

e Companies looking for like-minded
8 Attendees peers to make a difference

¢ QOrganisations who want to network
with industry stakeholders

2 Attendees

10 Attendees & Logo on Photowall

~1,000 attendees
expected to support and
uplift the sector




DIGITAL

BRAND AMPLIFICATION

/ﬁ 1 Corporate Website & Mobile App Ad Banner “(4 CREDITS)
O |%a _ : | ats

. ' * Top 3 monthg
s.omi 7

August ,
i _homgpage viewers _ (75,000)
\CCOUNTANCY (e - . - c
11 November -
. . - (70,000% (73,000) :
app users
. v C ,111:11
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I3CA Conference Homepage Ad Banner (3 CREDITS)
% Showcase your branding on the website before meeting co'ooo

participants at the conference! .fanding page views,
° . -. c o
. L4
‘ ,,11"",,
’io' S : ’,I’ 7Ll “"'" ‘
2O s S ) et : 4
Uy - sos” R & T e’
“ . s IIPIIT 4 . * %) T errrrsssrrr?’
4 ‘ - L
r \ CA-Lab Ad Banner- (2 CREDITS) .
[

Feature your ads’on ISCA’s award winning editorial Site )

- -

'
FEATURED STORIES -

@ : NN . |
e >100,000 ‘ :

yearly

huau fa nte.

Our conaulting spproach is lancia
clisni-first, always. e,

nding Feperts Via Emall Wit VBA



DeTAL /| oo,
BRAND AMPLIFICATION /. i A

N
L
np— - s d)
=-BCCOUNTIFY ‘ I8CAccountify Learning Platfgrm Ad Banngr (1 6REDIT). ~
.- Feature your ads on ISCA’s Global Learning Platform
[ : : ' ) . ) : .
) >8,000  ~80,000 . -
N\ . [
. ’active subscribers landing page views
! ' '
/ - . - - - ’,’II"""'n', -
4 S, ) Y Lo i s g ‘? =
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7
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ISCA SMP Centre Website (1 CREDIT) el A ' -
FeOtUYEd\Uour bonners In ISCA,S bl_week-rg - ) ‘l;n'.rinn Cuality, Digitalisation and Gn:rmu of your Practice '
newsletters . . ) )
3 ‘ » o (5 R _
page views
N - o = P -
f RN s S , ‘
: } ... \\\\\“\\
s“s\ RS ’ ANXR : .
1CA Newsletters (1 CREDIT) . i |

‘Feature your banners in ISCA’s bi-weekly newsletters Telegram Channel

| " (1CREDIT)

BUSINESS & FINANCE BULLETIN K/ . = ISCA Practitioners’
' Broadcast your : Connect s6 @

10 ooo = uc% N mMessages Across
* ‘ all ISCA~managed
subscribers . open rate Telegram Channels

= o
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OHFERFHCE

PRACTITIO

Editor's Ficks -
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Logo Wall of Partners - -~

Be the last thing our visitors dee to ; =

3 Lift Qtickers.(g CREDITS) : maintain a lasting |mpre55|o_r.\ s
Be the first thing Qur visitors see (EXCLUSIVE FOR PARTNERS ONLY)
.when they enter the building! : SR :

- . - -

)
J 0
[ 3

‘visitors to ISCA House

= -~

"llzllllll’ ”’

NEW!

; e Phone Charging Station (6 CREDITS)

Showcase your brand when visitors of
0 “ISCA Houseneeds arpower-up for

"” 6 months or more! PERN

||| i
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B rood & Beverage (2 CREDTS) :

-

(] 3 (]
' Sponsor Beer, Ice Cream or snacks at ISCA House! ¢
Showc&se your branding at all our corperate events
| [F&B-costsincluded] ° <

' Vg

“\ 0/ . Interactive LED Screens(@ CREOITE) 7 il



BREAKFAST & LUNCH TALKS,
WEBINARS, NETWORKING EVENTS

THROUGHOUT ROUNDTABLES, PODCASTS,
THE YEAR AND MANY MORE!
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Select entitlements with the credits ¢ Complimentary 1-yea_r
included in your packagel! ' Corporate Membership
. included!

Exclusive Entitlements
worth >$140,000

2 Exclusive % 60 credits
Sl | B worth $90,000

D J

Scan here to

$30,000 ~ sign-up for
] - the packages:

35 credits
worth $52,500

<+
P Up to 20 sponsors

$20,000 $13,000
M 23 credits ~ 13 credits

$1,500

per credit

: /,___ et

Package holders top-up price:

$900/credit
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Need help selecting your entitlements?

e e S pr— ST

"\ SPONORSHIP ENTITLEMENTS /

j’ %

% |
h
) H ti | L
ere are some suggestions! '
+ .—'—'_'_‘_.- —_-—""'_ s & -
) Champion Strategic Community [ Friends of
Partner Partner Partner ISCA
Recommended use of Credits
$$65,000 $$50,000 $$30,000 $$13,000
Credit Units
Areas of Collaboration |Entitlements ~90 60 35 13
Logo Feature on all ISCA events & goodie bags Exclusive!
Branding Live acknowledgement at all sponsored events Exclusive!
Logo Feature at ISCA House Level 1 Y Y Y
Networking Invitation to ISCA Closed Door Networking events 6x 4x 2x
Tickets to Conference (3 credits for 5 tickets) g 3 6
ISCA Conference
5 Sub-Track Speaking Slot (Subject to availability) 10
P~
§ ¢ Exhibition Booth
3 ¢ Logo Placement on all Collaterals 5 5 h
lg AccountanCity ¢ Opportunity to Sponsor Goodie Bag
] ¢ 30-minute Speaking Slot 4 4
3 e Opportunity to Sponsor F&B / Activity Stations
‘2 « Exhibition Booth R s
.g e Logo Placement on all Collaterals
o
o 1 ¢ 30-minute Speaking Slot
§ Tech Fair e Opportunity to Sponsor F&B / Activity Stations
o e Pre-event Opt-in Business Matching 5 5
S ¢ Private branded meeting room for private
% conversations*
Overseas Lunch Talk Exclusive!
Qo A
£ |Customised Events| , cjosed-door roundtable with audience of choice”
e g 2 14
g ¢ Mention on ISCA LinkedIn
o
8 Co-branded Research & Advertorial Exclusive!
=
S, | General Events |, |scA Breakfast or Lunch Talk” 5
é e Post-event recap on CA Lab
(=
Content Placement|Co-branded series in Accountify/Boardflix/CA-Lab Exclusive!
e 50 Runners
¢ Social Media Mention 6
¢ Logo on Photowall
e 120 Runners
ISCA Run  Social Media Mention
= ¢ Logo on Photowall & Race Arch 14 14
5 ¢ Dedicated Bag Deposit & Collection
£ e Race Booth
g’ e Opportunity to Sponsor Activity Stations
o
i 2 Attendees 3
ISCA Charity Dinner|8 Attendees 9
10 Attendees 10
50 - 100 Players 4
ISCA Games
> 100 Players 10
ISCA Corporate Website 4 4
B Mobil 2
S | Digital Platforms 58 Baliger MObIIE (PR
-g‘s to grow business [Ad Banner on ISCA Conference Website** 3 3
(%]
52
5% Ad Banner on ISCA Newsletter** 1
S
< | Physical Platforms | . ¥ -
A s Lift Stickers 3

~ costs of F&B to be borne by Sponsor

* for 1 month

. **for 4 months

‘% for.one newsletter

A

ocan here for (R[]
Cfulllist of .
entitlements! [=]F




WHO HAS PARTNERED
WITH U?

———
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E-BUSINESS SHOWD

accounting ~ AGD)’  alteryx g"}aummoag (O banqup  |BDO | @g\/

M/ BLACKLINE ~ 2 A B CPA R /. Crowe:  dotasnipper
; caseware : .
- ’DBS Deloitte. L '1192' €9 employmenthero Endowus
% extractly.ai EY |K N‘ forwvrs Grant Thornton r§~ ICAEW.
Shape the future TAN mazars | o : £

with confidence
L]

quickbooks

I_Q_Tgfrp' @ Olnl|£'lm|m>. Joz KN KPMG

Ia_g_cfi_g b MOORE © Nexia g m _ a PKF & Prophix
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@ _.- RESORTS WORLD" AD i 2% Thomson
Providend pwe e e =L Concur SimpleAl .7 Reuters-

tilgst @Puth #uUoB workiva &. Wolters Kluwer xere VALUTICO yonyou
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m institute-of-singapore-chartered-accountants
ﬂ ISCA.Official
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